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Not everyone has the time (or inclination) to keep up with the 
latest acronyms, jargon and terminology. Luckily for you, we’ve 
tasked people with the appropriate digital expertise to 
keep us and you up-to-date with the ever-changing Social 
Media lingo.

     
Avatar

The images or usernames 
that everyone uses to 
represent themselves 
online (your profile 
picture for example).

     
Bio

The short piece of text 
used to explain who or 
what the social page is 
about.

     
Comment

A response that is often 
an answer or reaction 
to a post or message 
on a social network.

     
Connection

A connection is the 
LinkedIn equivalent of 
a Facebook Friend. The 
basic type of connection 
is a contact you know, 
once you have ‘connected’ 
you are considered a 
1st degree connection. 
You also have extending 
networks of connections 
made up of people that 
your connections know 
(friends of friends).

     
Content 
Marketing

The practice of 
attracting and retaining 
customers through the 
creation and distribution 
of valuable content, such 
as videos, white papers, 
guides and infographics.

     
Cover Photo

The large horizontal 
image at the top of 
your Facebook profile 
or business page. These 
are public and prime 
real estate for saying 
something about, or 
establishing a tone for 
your business.

     
Direct 
Message

A private Twitter 
message. Direct messages 
(also referred to as DMs) 
can only be sent between 
Twitter users who are already 
following each other.

     
Emoji

Tiny images that are used 
to convey a spectrum of 
emotions. As brokers, we’d 
suggest the use of Emojis 
isn’t necessarily conducive 
to being taken seriously 
(there is also a minefield of 
hidden meanings behind 
certain Emojis, so use wisely 
and sparingly).

     
Engagement

Talking to, messaging or 
otherwise interacting 
with other people on 
social networks.

     
Facebook

Social networking site 
started by Mark Zuckerberg 
in 2004. Brands can use 
Facebook to connect 
with audiences worldwide 
through content and  
social advertising.

     
Facebook 
Fan

A term used to describe 
someone who likes your 
Facebook Page.

     
Facebook 
Group

A space on Facebook where 
you can communicate and 
share content with a select 
group of people. They 
let Facebook users come 
together around a common 
cause, issue or activity. There 
are 3 types of group: public, 
closed and secret.

     
Favourite

Represented by a 
heart icon on Twitter, 
favouriting a Tweet is 
taken as a sign you 
liked the content.

     
Feed

The feed is the main 
screen of any social 
media channel (the part 
you scroll down until you 
find something interesting) 
in a format that provides 
users with a stream of 
updates and information.

You’ll never 
again have to 

feel old for thinking 
‘Avatar’ was just 

a movie with blue 
aliens in it.



+
     
Follower

A user on Twitter who 
has subscribed to your 
Twitter feed, this means 
that they see your content 
in their feed. This can be 
a one-way connection; a 
user can follow an account 
without permission.

     
Friend

A person that connects 
with you on Facebook. 
This is a two-way 
connection, meaning both 
parties have to accept 
the relationship before 
becoming friends.

  
Handle

Your online identity  
(how you want people 
to refer to you) name or 
username, especially on 
Twitter. @Ecclesiastical  
for example.

#
     
Hashtag

Displayed as #, hashtags 
are used as a way to 
annotate (highlight) 
messages. They 
are used by Social 
Networks to categorise 
information and 
make content easily 
searchable.

     
Header 
Image

Twitters version of a cover 
photo, large horizontal 
image at the top of your 
Twitter profile or  
business page.

     
Like

An action made by a 
Facebook or LinkedIn user 
to show approval of 
content. This is done by 
clicking on the ‘thumbs up’ 
icon.

     
LinkedIn

The business orientated 
social networking 
site, it is mainly used for 
professional networking.

     
LinkedIn 
Endorsement

A connection’s 
recognition of another 
person’s skill.  
You can only endorse  
1st degree connections.

     
LinkedIn 
Recommendation

A review or compliment 
from one connection 
to another that have 
worked together. The 
recommendation is 
displayed on your 
LinkedIn profile.

@
  
Mention

A mention is when 
a user includes or 
tags someone else’s 
username in their 
tweet. @Ecclesiastical  
for example.

     
Messenger

An app that allows 
Facebook users to 
send one another 
instant private 
messages  
(Facebook’s version of 
Direct Messaging).

     
Micro 
Blogging

Publishing smaller, 
more frequent pieces 
of content on platforms 
such as Twitter.

     
Notification

A message, update or 
an alert displaying new 
social media activity. 
For example, if someone 
likes or comments on  
your posts, you will  
receive a notification to let 
you know.

     
Organic 
Social

The use of free tools 
provided by each social 
network to build a 
community, interact with 
users, share posts and 
respond to comments  
and other engagement.

£
     
Paid Social

Paying to display 
adverts or sponsored 
messages to social 
network users based 
on specific information 
gathered about each user.

     
Post

A social media status 
update or an item on a  
blog or forum.

     
Reply

A public response to a 
tweet. These are sent as  
a new tweet that start  
with the original poster’s  
@username.

     
Retweet

A tweet that is 
reshared to the 
followers of another 
user’s Twitter account. 
The retweet button allows 
you to quickly resend the 
message either with or 
without a comment.



This guidance is provided for information purposes and is general and educational in nature and does not constitute legal advice. You are free to 
choose whether or not to use it and it should not be considered a substitute for seeking professional help in specific circumstances. Accordingly, 
neither Ecclesiastical Insurance Office plc and its subsidiaries nor Factor 3 Communications Limited and its group companies shall be liable for 
any losses, damages, charges or expenses, whether direct, indirect, or consequential and howsoever arising, that you suffer or incur as a result of 
or in connection with your use or reliance on the information provided in this guidance except for those which cannot be excluded by law. Where 
links are provided to other sites and resources of third parties, these links are provided for your information only. Ecclesiastical is not responsible 
for the contents of those sites or resources. You acknowledge that over time the information provided in this guidance may become out of date and 
may not constitute best market practice.

#
     
Scheduling

The act of planning 
social media updates 
and content ahead of 
time using a social 
media platform or 
other publishing tools.  
This means you can draft 
and schedule a number  
of posts all in one go.

     
Social 
Listening

The process of finding 
and assessing what 
is being said about a 
company, topic, brand 
or person on social 
media channels.

     
Social Media 
Marketing

The use of social media 
by marketers to increase 
brand awareness, 
identify key audiences, 
generate leads and 
build meaningful 
relationships with 
customers.

     
Social 
Selling

The use of social media 
to interact directly with 
potential prospects 
(customers) to generate 
revenue. This is done  
by answering questions, 
offering thoughtful content 
and clarifying information.

     
Tag

A tag is a keyword 
added to a social 
media post with the 
purpose of categorising 
related content. This 
could include ‘tagging’  
a person in a post which 
creates a link to their 
social media profile and 
associates them with  
that content. 

     
Thread

A thread is a string of 
messages that make 
up a conversation. 
Threads begin with an 
initial message and then 
continues as a series of 
replies or comments.

     
Trend/
trending

A topic or hashtag that 
is popular on Twitter at 
a given moment could 
be described as trending. 
These are the most talked 
about things on social 
media at the time and are 
clickable links which users 
can either click through 
to join the conversation or 
browse related content.

     
Tweet

A twitter message/
post. Tweets are limited to 
280 characters and could 
include images or videos.

     
Twitter List

A personalised, curated 
collection of Twitter 
accounts. You can create 
your own lists or subscribe 
to ones created by others. 
Viewing a list timeline 
will show you a stream 
of Tweets from only the 
accounts on that list.

–
     
Unfollow

The action of 
unsubscribing  
from another Twitter 
users accounts.

     
Unfriend

The action of removing 
someone from a list of 
friends or contacts on 
a social network site, 
usually used as a term 
relating to Facebook.

     
User-
Generated 
Content

Content – videos, 
blogs, photos, quotes, 
posts etc. – that is 
created by consumers. 
Marketers can then tap 
into their audience to 
collect this type of  
content to support a 
marketing campaign.

How to look good  
‘as a business’ on social

Join us for the next session…

For more videos and 
downloads head to  
ecclesiastical.com/socialclub

https://www.ecclesiastical.com/brokers/select/social-club/

